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JPPEKTUBHbIE KOMMYHUKaLMNN

3agaya rogoBOro OT4YeTa — MOKA3aTb NEePCNEKTUBbI U *KU3HECMOCOOHOCTb KOMNAHUN, @ TaKXKe OTPa3nTb, rae OHa
HAXo4MTCA Ha MNYTU CBOETO Pa3BUTUA U AOCTUNKEHUA CTPATETNYECKUX LLENEN.
Mcnonb3yinte BO3MOXKHOCTU ro40BOr0 OTYETA YKPENUTL PenyTaLmio KOMnaHum!

YeTko chopmynnpynte TeMy U OCHOBHble coobuieHuna, = Caenaiite oTyeT yAoOHbIM ANA N3yYeHuUs

KOTOpbl€e Bbl XOTUTE AOHECTM A0 NHBECTOPOB U APYrmX aHaIMTUKAMN N APYTUMWN YUTaTeNAMM, YTOObI OHU
ayauUTOpPUN. 6bICTPO HAaWNAM MHPOPMALMIO, KOTOPYHO ULLYT.
MNocnepoBaTeNnbHO packponTe COObLEHMA, NOKAXKNTE Ncnonb3ynTe Kaxkayto BOSMOXHOCTb B OT4eTE 1A
LLENOCTHYIO NCTOPMIO O KOMMNAHUM U KaK OHa co3aaeT BaXKHbIX COOOLEHNIM — Ha 06/10)KKe, HaYya ibHbIX
CTOMMOCTb. CTPaHULAX, pa3aennTeNbHbIX pa3BopoTax, B Hayane
OTcyTCcTBME TEMbI, UCTOPUU, NOATBEPKAAOLLMX rnas.

coobuleHnn, obpasyeT BaKyym, KOTOPbIM aHATUTUKU U Pa3paboTaiite Temy, coobuieHna, NCTOPUIO B Hadane
WHBECTOPbI MOTYT 3aM0/IHATb HE O4YEHb MO3UTUBHbIMM NPOEKTa, YToObI AN3aliH CMOT X AOHEeCTn B Hanbonee
BbIBOAAMM O KOMMAHUM. NHTEepecHOM 1 3pPEKTUBHOM CBETE.

He 6oMTecb pacKkpbiTb HEFATUBHbIE AaHHbIE.

O6BACHUTE UX NPUYUHBI U YTO AeNAET MEHEAKMEHT,

CA, utobbl UCNPaBUTb, UISMEHUTb CUTYaLMIO. ITO

dbopmMmupyeT AOBEPUE K KOMNAHUMN.
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ST. JAMES’S PLACE PLC

WE SEE THINGS

DIFFERENTLY

e K7 » Already established as a leading wealth manager in. © o
) ; o e e 1w o ol AL srareairs

our proven investment management proposition,
positioned to benefit from favourable long-term
market opportunities in wealth manag

STRATEGIC
REPORT

WE ARE SECURING

GROWTH

632,000 3,954, Tl s e s e i S
e o st s race B
in accordance with International Financial Reporting Standards (IFRS)

as adopted by the EU. These statutory IFRS financial statements

have been supplemented with consolidated financial statements on

FINANCIAL STATEMENTS ) a Cash result basis, which are unaudited and have been prepared by

Py 7 I e » oconkers hgs AN J ! 2imitg the fioabia) Satmmenss propared 1 accordance wih IFRS

for items which do not reflect the cash emerging from the business.

In addition, financial statements for the Parent Company, St. James’s

Place plc, have been prepared in accordance with Financial Reparting

Standard 101 (RS 101). The business has delivered resilient growth

in finandials across each set of financial statements.

SUNIWEIVLS TVIONVNIA

£211.9m  £173.5m = 33.0pence

IFRS PROFIT BEFORE IFRS PROFIT AFTER TAX IFRS BASIC
RTAX EARNINGS PER SHARE

ST. JAMES'S PLACE PLC ANNUAL REPORT & ACCOUN
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OUR SUSTAINABLE PROCESS
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UNDERSTANDING OUR BUSINESS

We take Polymers...

...which we sell into

many different end
markets and applications
that affect everyday life.

Our activitios begin with the sourcing of widely
o “able polymers nchiing plypropylens.
pobyethylens, polyester and nylon.

...and convert them
into yams, fibres
and coated fabrics...

/ANNUAL REPORT AND ACCOUNTS 2018

TRANSFORMING

from'these we produce
2 | 2 mixture.of woven,
== | non-woven and composite

Group Chief Executive Officer's review

BUILDING o E
A STRONGER T
BUSINESS

OUR BUSINESS

Chairman's statement

ACLEARVISION =™
FOR VALUE
CREATION

€It is a privilege to have this €61t has been a tough year for
opportunity to play a leading role in Low & Bonar, but we have
the transformation of Low & Bonar recognised and identified the Operations
to create a simpler, customer-focused issues within the business and
and successful business 33 have iniiated improvement actions

as part of the previously announced
transformation programme 39

Low&
Bonar

&
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2018 Sustainable development report
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Pioneering materials We will continue
to focus on
for human progress © i ensuring climate
@ mmseons change risks and
o ootk s ottt opportunities
TS vy i are integrated
et n e st P
The final pillar of our sustainability strategy is to help o into our strategy
pioneer a more sustainable future by providing the o and portfolio
materials for human progress. The metals and minerals it decisions.”
we produce have an essential role to play in the transition ool iy -
to a low-carbon economy, and we believe our portfolio So far, we've n e smarsemens s, we wl Cortine
Is relatively well positioned for the futuire. Whie climate e J:;E o eyt 2 i e reitioas Q) bty entmks g
change presents. :omplex challenges, we are aiming to g spent more W astie
be part of the solution . st e than A$2.1bn Sammetenh o e
with more than ro— 2T ety o8
f ot
1,200 Australian ez e iy
suppliers.” s S e wesrely
R T Frts s W st

wigent:  Collaborating to : : - Running a safe, ;"1‘32:::
E ' =" enable long-term responsible and R
economic benefits We contributed profitable business 52

$42 8 bn $305bn Ranrgie cpmaens 2018 pert

Contribution
% s of our sustainability approach to UN SDGs
directly to the global economy Staying safe, keeping others safe,
in 2018 (including our share of * and being responsible are core to
e % who we are as a company.
joint ventures and associates) Profitability allows us to meet our
1 2 3 bn commitment to our shareholders
while contributing to the worid
around us.

Running our business in this way,
means not anly meeting production,
financial and productivity targets, but
also paying close attention to safety
and wellbeing, inclusion and diversity,
and ethics and integrity. It means
thoughtfully managing our operational
& = 2 S environment, including resources like
_— 2018 performance against targets water and air, and the rights, traditions
Contribution to UN SDGs 0 and heritage of the communities

E n where we operate
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Cussons

FOR GROW

Focus| Scale | Accelerate

ANNUAL REPORT AND ACCOUNTS 201
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A NEW

£689.4m

£37.0m

Focus, Scale, Accelorate

£69.8m

e by th

0.0% #

(£152.2)m

8.28p

CHAIR'S STATEMENT

“I believe we have set solid
Foundations for a return
to sustainable growth
and long term success”

ovenview ANEW STRATEGAC DIRECTION

OUR PURPOSE

Enhancing everyday life,
creating moments of delight.

OUR AMBITION

To grow our business while staying true
to our authentic family spirit.

Focusing on our consumers and local markets better

than anyone else so we can respond quickly.

Cussons
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OUR PLAN

Building on our competitive advantage, we will
accelerate our growth by focusing on a few key
categories, brands, and geographies, further
simplifying our business, and scaling the ideas with the fe
best potential in order to accelerate our growth.
Our streamlined Group will Focus on Beauty and
Personal Care brands in our key existing geographies
and high potential new geographies where we have
the strongest right to win over our competitors. ]

In Nigeria, we will streamline our operations, control
our costs, focus on a few core brands in Personal Care
and Home Care, and continue to invest in our
with Haier and Wil
kential for dispropo]
economy recq|

SUPPLY CHAIN

Our business is supported by flexible, customer-

CORPORATE GOVERNANCE

oriented supply chain operations. These include our
research and development operations, procurement
processes, modern manufacturing Facilities and
efficient distribution networks.

TECHNICAL

GETTING MORE F
FOAMBURST

LOOKING AMEAD

Carotine Shver
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Our strategy will deliver
sustained growth

Cutting edge science and technology
15 0ur competitive advantage.

Delivery of our strategy requires us to:

Invest in our science and technology in order to;

Maintain and buiid our leadership in high
growth markets by solving complex problems
for our customers.

Operate our business efficiently, safely and sustainably.

Develop and grow our great people.

The outcome is sustained
value over the long term,
characterised by:

Strong retum on invested capal of 20%

Attzactiv sarnings = mid 1o Bigh ingle Gigit rowth Ia uedurlying sumiogs per thiry
A progeesive diidand fo our sharshaders

And a cleaner, healthier world for everyone.

We have five values:

Clear strategy and plans for
growth; delivery underway
and on track

et cusr
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Here we explain
how we use our
inspiring science

to enhance life.

Financial review

Inveduction

We had a good year, delivering
results in line with our
expectations at the start

of the year
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